
 

Product URL:  

 

Area Issue Description( with examples) Impact Recommendations 

Title - The title is unclear 

and incorrectly 

formatted. 

 

- The title does not 

contain enough/the 

correct keywords. 

 

- The order in which 

the information in the 

title appears is 

incorrect or ineffective. 

- The title is difficult to understand and has 

no structure, meaning users will not be 

able to immediately determine the 

product's main selling points. 

 

- This title does not contain all the relevant 

keywords. Keywords are the words a 

customer will use to search for a product, 

either on AliExpress or external search 

engines (i.e., Google). 

 

- The selling points in the title do not 

appear in order of importance. 

- A recent AliExpress project has shown that a clear title 

structure results in a higher conversion rate. 

 

- Insufficient or inappropriate title keywords will negatively 

affect the number of users who look at the product listing. 

 

- The most important information about a product should 

appear first In the AliExpress mobile app search page, only 

the first four or five words appear in the search results. As 

such, the most important product details and selling points 

should be put first, so that they can be viewed from the search 

results. 

- I advise modifying the title to be more user-friendly. Your title 

should list the most important details of the product in the first five 

words, and then state the key features in a comma-separated list 

so it is clear which words go together. 

 

- I advise removing the repeated and/or unsuitable keywords (e.g., 

“Jewelry”, "Rings", "Silver") and replacing them with additional 

search terms such as “Wedding”, "Engagement" and "Infinity". 

This will allow you to connect with more potential customers, as 

these are the keywords used for this type of product on other 

ecommerce sites. 

 

- I advise editing the title so that the product name appears first, 

followed by relevant keywords in a logical, comma-separated 

order. 

Content - Your listing contains 

language errors. 

 

- The product 

description appears to 

be plagiarized. 

 

- The language of your 

image text is not 

localized 

- There are spelling, punctuation, 

grammar, and/or spacing issues in your 

text. 

 

- Your description of this product appears 

to be copied from another vendor and/or 

website. 

 

-The text in your picture is in English or 

Chinese 

 

- Your listing contains language errors. 
(errors)  
- The product description appears to be 
plagiarized (refer to the paragraph that is 
plagiarized, and plagiarized source) 
- Inaccurate tone. (example. Hi, dear, 
buddy) 
- unclear information (where is unclear) 
- Key information is missing from your 
listing 
- Your listing lacks information about your 
product's benefits 
- Some of your images are difficult to 
understand 
- Your selling points are not in the optimum 
order 
 

- Functional errors in the language used will cause potential 

customers to think that the seller is unprofessional, does not 

provide quality/authentic products, and cannot be trusted to 

offer good customer service. AliExpress data has shown that 

product listings that employ good spelling, grammar and 

formatting experience a higher conversion rate.   

 

- Plagiarism runs the risk of incurring legal action; as such, 

AliExpress requires that all product descriptions be unique. 

 

- This will be confusing when the listing is translated into other 

languages. Knowledge and use of the English language is not 

high in many countries (only 7% in Russia, 23% in Spain and 

39% in France, for example). If a customer cannot understand 

the text on the images, this will make them less likely to 

purchase the product. 

- I advise that the text should be fully proofread and edited, 

preferably by a native English speaker, so that it can be easily 

understood by potential customers. 

 

- I advise that you review your listing and rewrite any text that has 

been copied from another source. 

 

- I recommend either of two options: either localize your images 

for different languages/countries, or design your images so that 

they do not contain any text (the text included in the images can 

form part of an image caption, if necessary). 



 

 

Structure - The information in 

your listing is 

disorganized 

 

- Some of your images 

are redundant 

- The important information in your listing is 

scattered over the page, in no logical 

order. There is no product story, and 

information about the product and your 

services is difficult to find. 

 

- There are several identical or very similar 

pictures in your description. 

- On average, customers spend 10-20 seconds on an in-app 

product listing, so the most important content needs to be 

easily accessible (i.e. at the top of the page).  

 

- Repetitive images do not result in a good customer 

experience. Too much irrelevant information detracts from 

your message and may make a frustrated customer lose 

patience or interest. 

- I advise that you edit your listing to follow AliExpress's 

recommended structure: Tagline - Overview - Supporting Details - 

Other information (for example, Summary, Specifications, FAQs, 

Warranty Information, and Customer Service Information). 

 

- I advise that you review your pictures and remove those that do 

not add value to your product description. 

Information - Key information is 

missing from your 

listing 

 

- Your listing lacks 

information about your 

product's benefits 

 

- Some of your images 

are difficult to 

understand 

- Important information is missing from 

your listing. 

For example: 

 

- Your listing only offers standard product 

information; it does not talk about the 

benefit of the product in a way that will 

resonate with potential customers. 

For example:  

 

- The intention behind some of your 

images is difficult to understand. 

For example: 

- If customers cannot find the required information, it may 

affect their purchasing decisions. 

 

- Listings without benefits miss an opportunity to effectively 

sell products to customers. For example, if you tell the 

customer that a blender has a two-litre capacity, this won't 

really mean anything to them, so you might qualify that by 

saying that the product can make enough smoothies for the 

whole family. 

 

- Customers will not know what you want to tell them through 

these pictures and will be confused about why they should buy 

your product. This is likely to affect conversion rates. 

- I advise that you add the following information/sections: 

Shipping; Returns; Warranty; Customer FAQs. 

 

- I advise reviewing your product description and introducing 

suitable usage scenarios to aid your customers' purchasing 

decisions. 

 

- I advise that you review your images and ensure that their 

purpose and message are clear and appropriate. 

Targeted - Your selling points 

are not in the optimum 

order 

 

- Your customer base 

is unclear 

- Your selling points are not ordered in the 

most effective way. 

For example: 

 

- It is not clear who your product is 

intended for. 

 

Customers have a short attention span and are often 

impatient, so the most important information (i.e. selling 

points) should appear first. 

 

- It is not clear who your product is intended for. This is usually 

caused by a product description that does not target a 

coherent customer base. This leads to a confusing story in 

your listing, which may affect conversion rates. 

- I advise reviewing similar products on AliExpress and external 

sites (such as Amazon) and ordering your selling points and 

benefits in a way that showcases the most important points first. 

For example, the ring's appearance when worn is arguably the 

most important selling point, so this should go first. 

 

- I advise considering who your target customers are, and 

marketing your product accordingly. 

 

 

 

 


